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Amal Tobi wears bustier dress made in by Edeln
Opers culf und huwp earring by Cumelia Webb.




TILDA JONSSON wears Jace silk haltereck YUMI LAMBERT wecirs uffle ik dress by MARY KATRANTZOU.

TGN e il Ty D e e,
ecklre from the Candy’ rollee ol dicmond Pisk Strade’ bracsiet,
1 gold damanci et and ope ey oo ey 1 SARAH HO, o ga/ d Marguise diamond ring, ol VEPREM.
Photagraphed by EDWIN S FREYER Styled by ALTON HETARIKI Photagrphed iy EDWIN S FREVER Styled by ALTON HETARIKI

RAF MIESES swears black waol/bobiomide orther badges coo. ‘GINTA LAPINA wears b kit top by BALENCIAGA.

CALLUM STODDART weaxs black woo bobby Jacket and white cattan shirt Double breasted organic Joden coa by JULIA LEIFERT.

PRATIK SHETTY wears multicolaured 00! jumper. ) STELLA MCCARTNEY. Melange checked suit by GEORGE PATRICK
Allewellery by ALAN CROCETTL oteutjrans oy LEVPS Leathe vintags boots by MAISON MARGIELA

Phatographed by SILVANATREVALE Style:

%

by NATHAN HERRY Photageaphed by ANNA DAKL. Styled by ANDREI 1OVU

DEMY DE VRIES weor hurnier jacket with gold bittons, ROMY SCHONBERGER wrare of sholder embroidered
Lazalliere blause in off white sik geordette, Slim indigo jecins tulle dress by GIAMBATTISTA VALLL
and manon wedge over the ke boots, all CELINE by HEDI SLIMANE. 78k gold Angel diamond ecrring )y MESSIKA.
graphed by EDWIN S FREVER. Styled by NACHMIA. Phglographed by EDWIN S FREVER: Styled by MARIAN NACHMIA



FILIPPA K

Eniploy

a Cireular Fashion
framewsork: reducing negative
environmental effects and
consumption. Repai
fong-lastin

rmznts to extend
their closet lite. Reusing
garments through denation
aller ownership. Recycling
garments inlo new Lextiles

Lo be used again.

Jessica tieats fimefess dress b FILIPPA K
Hoop earning y CORNELIA WEBS
Vegan leathe: koot by STELLA McCARTNEY

Amalwears tap by FILIPPAK.
Trotssers by TOOGOOD.

Earting by CORNELIA WEBB.
Hecklaces by ALIGHIERL

Vegan lealher shoss by MELISSA.
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Swedish fashion housc Filippa K arc lcading the way o
green laatprint al a time. Producing eco-conscious cloth
on a global scale is no casy task, but against the odds
with gric and determination, Filippa K is proving that n
markel design can be produced in a more holistic way.
are turning fashion’s voracious appetite for more on its
by encouraging a “shift in industry perspective from fad
slow™, By putting out classic designs. they show that “sim-
Pplicity is the puresi form of lucur

And it’s not just sustainability that the brand with a £62
million annual wmover are chaumeling but equal rights Loo.
Jodi Everding. the Tabric and Trim Munager and Sustaina
bility Coordivator, and Emilia Castles. the Menswi
Designer, are just Lwo of the 240 employees, 79% of whom
are female. Tn this interview we get to talk to Tilippa K
about their astounding effort and about what having a
transparent nature means for them. ATl other fashion brands,
take note. Words by Charlic Newman.

> Filippa K is ome of the only designers to be equally regarded
for their symbiosis between design and sustainable creation.
Did you initially conceive of the brand as eavironmentally
aware or was this something you learnt about a few years
dovwn the line?

Jodi: Since 1993, Filippa K has been creating long-lasting and
timeloss garments; our valoes of style, simplicity and quality
have heen with us from the scart. We have never had a separate
sustainahility ream, so making mindful decisions is rthe
responsibility of every person working ai Filippa K. Over the
years, ¥
more sustainable choices. Since 2012, we have had a Fibre Toal
to help us seloct more sustainable materials. And then in 2014,
we initiated our cireular fashion framework (Reduce, Repair,
Reus, Reeyele), which factors into all aspeets of our husiness
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I Euereting -top- and
Emiba Castles sbove lines-
Image from Fillopa K's compoigp.

> Do you thi ossible for « brand fo be 100%
sustainable  wh flimately, vou'rc cncouraging  the
custonser to want more, need more and buy miore?

Jodic We are drive a of mindful
consumption by promating a lifestyle of huying and us
pieces for a longer fime — so we're (rying (o break this cyele of
overconsumption and slow things down. O course. people still
have a desire Lo wear seasonal and uccasion pieces, bul we ury
to encourage them to leed this need by buying secondhand or
s garments. We have had our own secondhand shop since
2008, and we have online partners wha also sell our secondhand
garmenrs, as well as provide an oprion tor people ro lease our
clothes. Because our clothes are limeless and made of high-
qualily materials, we plan [or people to keep them 4 very long
Lime. And research shows that extending Lhe life of a garment
by just 9 months can reduce the environmental impact by
20-30%

uying o maovement

ng fewer

leas

> You quite rightly have a long-term plan when it comes to
supporting the environment alongside running @ successful
business. What do you hope to achicve in the near futurc? And
how will you implement these goals®

Jodi: Right focusing on traccahility and
collahoracion wirhin our supply ¢hain and wirh orher brands, We
are using a blockchain-powered online plaiform Lo help us have
full waceabilily on more of vur products. With this set-up, we
are also lrying Lo encourage collaboration among our existing
suppliers by sharing new fibres or more sustainable proces
with our key supplicrs), as well as with other brands. We are
also working to increase the share of our core collection, which
garments that never go on sale. And we
continue to push for long-lasting qualily — but from new
sources, like wool coming locally Irom Sweden.

now, we are
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» How would you define your “Collect concept’, “2ad hand
Store’ and lease concepts? When did you sel them up and where
are they based?

Jodi: We have had our own secondhand store in Stockhelm since
2008, and it's heen profitable from the day we opencd! We have
been callecting ofd TR garments from our customers tor a fow
years now (they et a 20% coupon when donating old garments),
and we cicher sell these enling rhrough our parrner, Varig, or we
donate them to charity. We are feeling very inspired these days
to se¢ what other things we can do with the old FK garments we
collect, because we know (hat (hese are stll beaulilul and
warthshile pieces. So. in the fall we will investigate Lha a bit
maore with the design team. With our plan to fease clothes, we
had a pilot project in a few of our stores in Stockbalm, bt atter
we found a great online partner (Ts Re:Leased) to manage the
ventals of our FK garments we decided 1o have it exclusively
available online.

s What do you mean in your 2018 sustainability report where
u mention that you select “less carbon intense wodes of
transport”?

Jodi: For our incoming Asian consizaments we always aim to
use sca transport. We only air freight when production is
delayed, or high demand means we need 2 rapid rurnaround for
e supply of goods. For cur Huropean goods, we use road
transportation but evaluate other solutions when possible. We
have increased European production overall but have decreased
the total distance goods are wavelling. We are alse researching
train transport as a new shipaient option for goods coming from
Asia. We feel this could be a good alternative to air shipment in
many cases

For our CO= emissions, we measure performance metrics in
terms of the amount of CO2 released per distance travelled fin
tonnes per kilomelre). In 2018, we were able Lo decrease the
number ol incoming deliveries shipped by air compared to last
year. The increase ol our online export sales alfects the number
of air freiphted deliverics for outgoing goods.

> What are your ioned *envi 1 requi ’
within your Travel Policy?

Jodi: We require employees (o take the mos! susiainable method
of Uransport, encouraging Laking the (rain instead of flying when
feasible.

> What is the ‘Eternal Trencheoar’? Why did you decide to
make it out of polyester - a matevial that is usually considered
10 be harmyful for the environment?

Jodi: The idea hehind the Frernal Trenchcoal was (o create a
super long-lasting and slow garment — and polyester is one ol
the most durable and long-lasting materials available. even
though it is so often used in “fast fashion™ clothes. We partnered
with a Swedish company called We Are $pinDye to create a
solution-dyed fabric made of 100% recyeled polyester. This
means that the fahric was nor waditionally picee-dyed, but that
the colour is actually pur in at the fibre stag

Tess warer and fewer chemicaly than fabries coloursd in (he
wraditional way. We have been working with researchers

, which uses much

the Rescarch Tnstitutes of Sweden to tost the material in re
1o the microplastic shedding, as it has hesn hypothesised that
solurion-dyed, reeyeled polyesier sheds less than 2 vi
polyester dyed in (he traditional way. We will have these resulis
Later this year. Uniil then, we sell (he Guppy Friend washing bag
Lo help reduce Lhe microplastic shedding when washing these
and other poly

in

e garments.

> Your -Throw Away Dress’ is a fentastic answer 1o a
hyper-consuniing constomer. Do you hope to voll this out in all
of your designs in the near future?

Emilia: The Throw Away Dress was an inleresting way of
exploting how Filippa K could tackle the idea of fast Lashion.
The pilot allowed us Lo explore people’s buying habits and why
many people feel the need to buy fast fashion. We were also able
to see the resources currently on the market to make sustainable
short-life garments. We believe that this could he one of the
solutions 1o the fast fashion prohlem. However, the project
would nesd ro he refined further hefore we would b abls to puc
ic on the market, We have always been a slow fashion company
and believe that it is belter to Locus on our sustainability eflorts
rather than urying to do Lo many things. Bul it would be a
fantastic concept [or a start-up brand ta take on!

Fxtcndmg the life of a garment

by just 9 months can reduce the

EN\/ IRONMENTAL IMPACT
by 20-30%.

> Tell me about your 2020 target for 60% of your collection to
be repairable, compared to 2018's 50%.

TJodi: This goal is part of the Glohal Fashion Agenda 2020
commitments. Of course, we will keep pushing for high-guality
inaterials and purposelul designs that can be repaired and cared
for. I's hard to pul the durability and repairability of our
arments {0 measurable terms. but these are values that ace
integral ta the clothes we create.

> Obviously you're a big company with a big budget. Do you
think irs harder for an up-and-coming brand to be as
sustainable as you? What advice would you give o them?

Jodi: Honestly. vur size is hoth # benefil and a challenge! We are
ol as big as many other brands on the market today so we
struggle to achieve the minimum order of sizes needed for
certain sustainable fibres. for cxample. But this smaller
aives us better floxibility — to make quick decisions and work
faseer toward the things we helicve in. For up and coming
hrands, | think rhe keys are focus and collahoration. Foeus is
important so new hrands don’t streteh chemselves too thin and
iry (o do oo many hings. There are so many brands already in
existence. so 4 newer brand must have a clear understanding of
why they are producing mew things. as well as their
responsibility to produce them in a sustainable way. And
collaboration is key to finding supplicrs wha arc working i
sustainable way, as well as w inorcase the knowledge about
susainahility among brands and suppliers. We're all in this
rogerher!

7¢ also

SUSTAINABILITY
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